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Lecture/Practice Lecture/Practice Lecture/Practice Lecture/Practice
FEEERESIBE
Engl\'shuSroficiency Test () 0 0
EERENEE (1) 0
N Professional Proficiency Exam 0
BRTME BETAME Er———
Liberal Arts HEAAEIRE (1) 0 0
(Compulsory) Information Proficiency Test
SiaIEHE 1
Academic Ethics Education (1) 0 0
A&t 0
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Business English (1) 2 2 2
THHER
Marketing Management 3 3 3
. [EELS Tk i 2
Business Software and Program Application 2 2
TS 3
Introduction to Distribution 3 3
o EHEBEBERSD P
Business Ethics and Career Planning 2 2
BAREN(
Business Englis?ﬁ (1 2 2 2
- {TIHEIES P
Marketing Planning and Practice 2 2
. kﬁ%ﬁﬂ?ﬁ 3 3 3
BN arl etlﬁgfesearch
WnEE 2
Logistics Management 2 2
BFEH
Etectro?ic Commerce 2 2 2
B ATHE B IR 2
International Marketing Management 2 2
RINESERE P
Global Logistics Management 2 2
AR TAIRER 5
Generative Al Applications 2 2
| THRTE B IR E RS EA- TR 2
Special Projects in Marketing and Logistics Execution 2 2
EXTHHEE P P
Industry Practices Seminar 2
a5t
Subtotal 33 33 12 11 6 4
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Subtotal, Co:lmpu\sory 33 33 12 11 6 4
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English Reinforcment 11 @ 2 2
RETEHEE REGEE(—)
English Conversation | 2 2 2
o EEEEER 2 2
Advertising Management Practices 2
D e
Presentation Skills 2 2 2
HEETR
Consumer Behavior 2 2 2
B R R RS
Trading Area Management and Store Planning 2 2 2
BRI
Innovation and Creativity 2 2 2
BER
Smar?Technotogy 2 2 2
o EERIhEEmESY 5
Communication Skills and Commercial Negotiations 2 2
FEEEERE(T)
Englishu(?on\n/ersation Il 2 2 2
PITRZE R B R R 5t P
Storeroom space planning and design 2 2
mmEE
Financial Management 2 2 2
ERERE
Project M;nagement 2 2 2
BRI R P
Practical Self-Media Management 2 2
RhaEE
Brand Management 2 2 2
o TOEREEBRE 2
Distribution Operations Simulation 2 2
. i CES =t P
Services Industry Management 2 2
. REBREB{TIHETEE(E 1
Exhibition and Active Marketing Practices | 2 0/2
S
Exhibition English 2 2 2
. RBURREA 5
Big Data Applications 2 2
. ERETEESH
International Air and Sea Freight Practices 3 3 3
fes==kiy ]
Green Marketing 2 2 2
HRERTTEN )
Network Marketing 2 2
HEER(E)
Internship (Summer) 3 40 0/40
TR P
Chain Store Management 2 2
. BABSIRERDMN 2
Financial Statement Analysis 2 2
fipEsEEIR P
Supply Chain Management 2 2
. RERBIEE 5
Exhibition Planning and Practices 2 2
. HEAXER 2
Business English Presentations 2 2
FEEE
Retail Management 2 2 2
PImEEEMCBAINEE P
Store Operations Optimization & Innovation Practice 2 2
PMEENER
Internsﬁp 9 40 0/40
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Lecture/Practice Lecture/Practice Lecture/Practice Lecture/Practice
BRESENRR P P 2
Wisdom Operations Research Information Systems
BEERHREE ) 3 )
Customer Service and Management
NEERAER
Public Relations 2 2 2
EERRE P P 2
Enterprise Resource Planning
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The minimum graduation credit requirement for the dveggrtment is 72 credits; ) ) e . .
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1 Elecéivbe gﬁnedral education courses (0-2 credits each from Humanities and Arts, Social Sciences, Natural Sciences, and Creative Interdisciplinary categories, for a total of 6 credits). Exceeding credits cannot be counted toward the elective credits
require the department.
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2 The\re%g‘ired major courses in the department amount to 33 credits. o N

J)BEEEFREEDIRE)  HRRATEEEEFRE VITENFEAREE | BEEEZDNAEBHFIEED ©

3) Aminimum of 33 credits in professional elective courses, with at least 17 credits in department-specific professional electives (including college-specific electives); professional elective credits do not include general education credits.
SRIMEEBNY | F1BE 12~25%85 > FLBFI~2585 o

Credits per semester: 16-25 credits in the first and second academic years, 12-25 credits in the third year, and 9-25 credits in the fourth year.
GANEREZEERBZ FRERACIE HERRRE ) TAIZRELN TR ARES LK -

Please refrain from retaking courses‘alreadg comﬁ;\eted or enrolling in advanced departmental courses without approval. Credits earned from such courses will not be counted toward graduation requirements.
ARPBERRER  WARS NIRRT REPIGRE
Prior to graduation, students in the department must meet the following department-specified graduation thresholds:
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1) Pass the department-specific English proficiency test.

2 ‘%i@%ﬁiﬁgﬁé IRIE °

2) Pass the department-specific professional competency test.

S)BIE 2 AT E AR ©

3) Pass the deﬁgartment—sgedﬁc information technology competency test
4)iEERE] TEMHRERE) F12 o

4) Complete the CLUT-mandated "Academic Ethics Education” course

ST BRI AERARAE—EE SRS BN —ERARERE(THERRAE « FUECEEIRRME) 2 BEPIE  KEBEFABEER o - .
5) During the academic period, students are required to complete either one interdisciplinary credit program or one departmental course module (Marketing and Planning Module, Retailing and Operations Management Module) as the
raduation threshold. Failure to pass will result in the student being ineligible for graduation.
6; BB RIS RERTE  MERERBRIE ©
6) Pass the CLUT-mandated workplace etguette test, and the assessment method is set bgieach department. . .
N BERELEE > QEREEE(B)RVERNER c ARBEDNEZIIIERRILR c BEFLERFMZBL « EE IMEERBESREEEFE -
The off-campus internship courses are elective and include professional internships (summer) and employment-oriented internships. A maximum of 6 credits of internship courses can be counted toward graduation credits in the department.
Students with disabilities, students from Mainland China, international students, and overseas Chinese students are exempt from taking internship courses.
6. FEERBRBDMABIEN 0 & BIRTZBD T ARERDHY o
Credits inéjarentheses in the course requirement table are not counted toward the total graduation credits.
7. REERBRAEARSEEEZ BEE » SRBEARRZRETIZEL -
According to the developmental needs of the department, the course re%lirgrpent table may be revised by adhering to the CLUT course planning procedures.
8. BAERAR RN AR 0] 2 EEsRANERIZ o (R EE RANRIZ R N BHEZ RS o
Credits earned from massive open online courses (MOOCs) offered or recognized by CLUT may be counted toward graduation requirements as per the CLUT guidelines for the implementation from these courses.
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