20242 E A E#BETop Marketing and SalesEIFR 1T 2R E IRE M INEMA

Jepep— P B 2% SEAB| BEA NARE N
SEAMKE (BB BA T, B8 N ns | mm - maes e e
1 BERAR RIS A 6 S i e
o~ R - B
2 |maE PEREAS mRsER 5 gy R AR RGBS iBu=
¥ - MEF
3 |mEmn BB AR mA%ER 4 WS |wiEe . STR - 05Y - WG| BaE
4 |GoGo i Ro i BEAER BERHAS PRI % 4 BT BT BEE - IRE-ERW| 96
5 e BB AR mA%ER 4 BEE |PEE - EE% - BSE | SIS
6 |, TR EE. RAZEBRESD | SBNEAS ERRES 5 g |G R R S BaE
7 |t rex, o, BBREAS I % 7 g | - SR - TR - 1B
¥ T BE
‘ e HEB - BER - SHE - NE
BB B ERE t‘lﬁlt % o] =R -;ig ng PR, — = ?—iii/n‘ é—én
8 | mAE . BREE I RA FEER 6 ag |Loe SHR SRR R =i
r T wmEES - TEH =5 =
9 ﬁgéﬁi% — REF - B | e FEER 4 WIS (WIS - BINE - MEE  REE| BER - T2
BT EEREAG - BER | on, o
10 |FrxamHE AR EAS FeERA s | mws (BP2 DFRCRERE ) sei . wem
11 |Gogoro - Go to future BRI AR FEEs 5 e e
4% STIER - SEE - EE | N
12 |g£0% s BENRAR FREER 5| gy [SUDCTERCEERCRE ) sme . sen
13 |DEFSR . BERE B A FEEn 4 sz ;ﬁﬁ RER - FRBE-BF | zan. z2mE
14 |mET  mEREES AR, BRI A FHEEA 5 gay |HE- BEEEENMTF | aan 2pe
- AR
. . s SHE ERT BEH TR | en s
15 | "One, A2 B A FEEn 6 LT Wi EEE - i
16 |pzs BRI A e 4 BB |EOE - BIOE - HR - THE | 255 T2
e W BB - Mk ﬁ
17 |omER . 220 - S5 R A FEEn 5 e Tﬁ%mgmm I [
18 |5EEE  FNRFRAEDERIE | BENEAS AwEEn 5| mas (BECBTEHTRCRE s s
e v . e IR OTIER  MEM - WE | Lo
19 |sxnE. THL BEE BRI AR FEms 5 wmp | DR R i
mpg . 2T
20 |Z.ENET - New Era of Trends. BB AR FEER 5 Fom | TP ARE AT | sen . xmm
AN RS Z I JUBE A‘ 54
21 |mrmsEmERTRen pERgAE | roeaMEEEREE ) BYE  |EUE R BB ERE|  =RE

E1RMA




20242 E A E#BETop Marketing and SalesEIFR 1T 2R E IRE M INEMA

rpap— sEEE B Pos SEAM| WA MERE EeEm
22 |AROMA s your Scalp's Elixir WEREAR | AHRTEEER 7 TR | SR AE
23 |ERtmesnEhS WEREAR | AHRTEEER 4 Biss |29 WBE B0 EE|  BEE
24 |PREE BRI AS FHERR 3 ARE |@HRE IRE BT i BBE
25 |RCExE. awe AR ERCERE SR 3 MEE  |mEE IEE - WiRE mEE
26 |BwmssE WENEAS | AHRTESER 3 BASE B 9T BAR g
e \ e < _ |=mm - #ET . mEm o BE
SR HREAERRA AR R 2 2 ¥ =8B
27 @ EREnERR EREA FEETREE 6 L o =8l
Acerpure Pro VeroZR 55 - &R N e = o g vy e we |BIEE - IR - EWE - Fam ==
28 'ty sk, BUBRIR R THEREEE A 7 FOE | Ty . e o MI56E RAIE
e A \ ) _— o |BEEmET . EFe . 2x -
29 |Z&=fERE Ai-1 Ultra Belt BIERE KB THETBEE A 6 SIEE & - BILES - 2T =uE
GIANTIEZSS - "8, SR - T2, . T . v e eree -
0 QAR HIEREAS TEATEEEA 4 BEE |BWR . SEE . EES - SfE|  =E
WS HEY BN  ER
31 |MERRBLE  GaminRRERE | RENEAS | SRATESEX 8 BRE |2 BTE LUK -NEW-m|  =AE
ot
T, HERAE T, b TR AR i | e . |zpE- max . memn . mE —
2 |04 HIEREAS TEATEEEA 5 FHE | B
_ — SR - BN - IR - TR I
. REELE 3 = BE =] e
33 |ZREs . eEw WEREAR | AHRTESER 7 ms | gt
SFE - #HE
34 |MEAR - AR BuPEAS | RAFSRCER 3 STE |AMFE  SASEL3~10AB | HEH
i)
35 |MMWE - SEMBUE BERE RS FHEER 3 S [ MER - RAE HEE - HET
36 |T-AST-VIEKESZE BB A FHERR 3 FSR |BaR - WEs T9E Tt
in Taiwan BIZES—F BAICES | .. . o s I
37 |yadeinTaiwen RES—RERCHE | panmrs B TR 3 R0 |HR0 . BER . TEe HEE - BHE
FEA - R HES -
38 |+mEE WEMEAS | AHmRESER 8 R |E - BESE  BRAR  RE%| =R
5 TRE
R BRE B HER NG|
39 |Uniglo, BIEFEA, IR AR ST T P 6 i |0 BRI MG FER A e
20 |gERE. HRER WEMEAS | AHRRESER 3 WAIE WS R - R e
BiZE  HHE - BRE - N
a1 |mr . EREEREE HBR A THERBEER 5 BRE (Lo e PR Xl
N (=R . Bl N
a2 |wmes P ERCERE 5SS sA | mmEE |PoP BER-HES-BND g

B¥ - BAFE




20242 E A E#BETop Marketing and SalesEIFR 1T 2R E IRE M INEMA

HEEY sEEE By 2% SEAM| WA MERE EeEm
A AEW AR B Y
43 |aEeeERE COCo AR fcuEmas 5 T R
44 |HEME BBAL - SHIRRALEHE WEMEAS | AHRRESER 5 s |[DORFPABBERSE S| gy
a5 |mEEESE BRI AS e 4| HAR |HABRESERsEaRE | SERAET
= =L e
a6 |FRELE FHEE R A CREER 5| mem (DU OERERARFREARR) sy
= % EEY W e
a7 |EEma,  mxas A mEEEE 5 N e R
tem zy = T o
48 | T K e EHEN 6 g | PR ETRIRERA| g
o o E% - THOE - B - R
R=) T
ag |HtaMin Sar PiPiLar B R 26 | ooty om EREER 7 TS (@ SR BHE - G WiET
50 [Kymco M - EEAEZH WENEAS | AEETESER 3 EiAm |EWE - BREK  WER s
51 |LEFE T B, ERAE RS T 4 | mEE |%EE MTE EDE. 250 KB T2
= R ALRE At
52 |7 RAUSY ROGTESHIM AL BRI A FHRTEEES 4 MEE |EEE - H0E - BAE %72 =R
= g enns | rEiasy | Do
53 |P.Seven, where fragrance is heaven. BIERB AR THEARBERR 5 TT= ;Tgwﬁﬂﬁ PRial - 25 =AE
=/ N=JN N YN 7
54 |&E - HWREE HIBREAL THARBEEA 6 29 ’{ﬁgég‘?ﬁﬂggﬂ EH HRE
RINE wEY SPE DS o
55 | AR WENRAR | ARETAEER 6 | momm | RO B RRR S s
56 | B T BE,RE B, OF WENEAS | SRSTEEEX 5 mxE (G0 TR FRE R e
EEA - RICER KR, | AR . . T P :
57 [BRE men o DA pxEE 3 BIE |BE - W T 18is
R Fa w0 R
58 |xEXE - BEET BRI A CEERER 10 | BB |5 AEE oD mES oz S6E
BIA Fiim fRER
BEE
59 | WEMEAS | AHmRESER 1 | BEE |AEFE SESEL3-10AE| =M=
)
60 |z WENEAS | ARRTEEER 7 g |SOC N e e O RIS
435
61 |WFABEIEEEAAHERAS WEREAS | ARETEEER 7| mem | TEA_TE SR R
=g} N> <IN B =
62 |BETH WENEAS | ARETESER 7 EE Y ool M RIS
BEE . MGEE - DSHE-EBE _
63 |EKEnHME WENRAR | AEEREEER 6 LT =i OLLS BEIE




20242 E A E#BETop Marketing and SalesEIFR 1T 2R E IRE M INEMA

ey sEEE By 2% SEAM| BEA NERE e
64 |UV100 WEREAR | AHETEEEZ 6 smE L e BRIIE
65 |®E WENEAR | ARRREEER 6 | mmp |0 BT LA AR

p(s . 7 . EEE .

66 |DrwulREs WENEAS | AHRTESER 6 RiE |2 o e TR BEIS
=R ESR 2. 2[K

67 |emEnonE IR A ST TP 6 N e e B

68 |xe WEREAR | AHRREEER 6 srm |Loa BNE TR BRI
ISR . AKEERD . 5B A M .

69 |AMESEAT AR HENEAR | AREGEERER 6 s | on HEE AR B

70 |5z WEREAR | GHATBEER 5| mee (BTER_CEISREERT age
R . ST - AL - L

7 |xe WEREAS | ARETEEEX 10 | 4BE |E oB7E B GBEE|  H6S
8 - i B




